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don’t have to worry about 
the bar tab.”

Gorin was quick to 
add that all-inclusive 
price models work 
with all types of 
groups and not just 
incentive ones, and 
that many packages 
are flexible and can 
be negotiated to fit 
your attendees’ needs. 

The following is just a 
sampling of what traditional 
all-inclusives and “hybrid re-
sorts”—a newer take on the concept—can 
offer meeting groups. 

Old-School All-Inclusives
Mexico still reigns as king in the West for 
“traditional” all-inclusive properties, known 
for their “one-and-done,” per-person style of 
payment.

“A ‘true’ all-inclusive includes everything 
from the moment your attendees wake up 
to the moment they go to bed,” Gorin says. 
“Some locations will say they are all-inclu-
sive, but will break down what the per-per-
son cost is going to be; at some locations 

premium alcoholic bever-
ages may or may not be 

included; and some 
charge a premium for 
certain restaurants 
and services.”

Hard Rock Hotel 
and Resorts’ All-In-
clusive Collection 

is notably one of the 
more generous offer-

ings in regards to what 
is included in its meetings 

rates, from function space to 
coffee breaks and basic audiovisual.

“Hard Rock All-Inclusives pushes for the 
true all-inclusive,” says Kevin Edmunds, vice 
president of meetings and incentives for the 
All-Inclusive Collection. “The only extra 
thing that a meeting planner would have to 
cover is A/V and the decor of a potential 
themed event.”

Edmunds notes that all taxes, tips and gra-
tuities are included in the rate, and additional 
enhancements to spice up a meeting can be 
discussed upfront. The All-Inclusive Collec-
tion includes properties in Nuevo Vallarta, 
Riviera Maya and Cancun, and expects a 2016 
launch for a new resort in Cabo San Lucas.

All-inclusive resorts were at 
one time out of the question 
for many planners, who were 
discouraged by an often-un-
inspiring dining selection 
and a lack of customized 
meeting options.

However, as planners continue to seek a 
better means to control their budgets—and 
an overall rise is seen in all-inclusive prop-
erties with dedicated group services—many 
are now expressing interest. This is par-
ticularly true in the West, where beaches, 
mountains and deserts offer an array of 
such properties.

“You won’t see so many hidden fees with 
all-inclusive properties and you typically 
have better budget control,” says Eli Gorin, 
managing director with gMeetings. “Espe-
cially with those incentive groups, where 
the cost covers dinners and drinks and you 

ALL ABOARD!
All-inclusive options in the West continue to grow

Miraval Arizona Resort & Spa, Tucson, Ariz.

Barcelo Grand 
Faro Los Cabos, 
Los Cabos, 
Mexico
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Barcelo Hotels and Resorts has a number 
of all-inclusive options in Mexico, including 
the expansive Barcelo Maya Beach Resort 
in Rivera Maya and Barcelo Grand Faro Los 
Cabos in Baja California Sur. 

“Barcelo Grand Faro Los Cabos has one 
of the largest convention centers in San 
Jose del Cabo,” says Arturo Garcia, sales 
director at the property. “The resort features 
a brand-new spa and a large number of 
indoor and outdoor areas for unforgettable 
events.”

The Los Cabos resort contains more than 
28,000 square feet of meeting space, and all 
accommodations, meals and beverages (in-
cluding alcoholic) are included in its rates, 
alongside most entertainment.

Reps from both the Barcelo All-Inclusive 
Resorts and the Hard Rock All-Inclusive 
Collection noted they could also provide a  
more customized experience for groups. 

Other major players in Mexico’s all-in-
clusive meetings market include Paradisus 
Resorts, Palace Resorts, Fiesta Americana, 
and Club Med; more recently, even Hilton 
and Hyatt have launched properties in the 
area after noticing that all-inclusives were 
growing in popularity.

All-Inclusives 2.0
Often referred to as “hybrid resorts,” 
nontraditional all-inclusives include those 
properties that offer group meeting rates, 
similar to what planners have long-referred 
to as complete meetings packag-
es, or CMPs. However, these 
offerings are expanding to 
include more amenities 
to entice planners. 

“We hear mostly 
that all-inclusive 
provides easier 
budgeting processes, 
while it also allows 

greater diversity for the attendees to choose 
what they want,” says CEO David Gabri of 
Associated Luxury Hotels International 
(ALHI). “Over the years, this option has 
moved up several notches in consideration.”

ALHI now offers more than 50 “all-in-
clusive” hotel and resort options across the 
U.S. and in the Caribbean, including Hotel 
Nikko in San Francisco (20,000 square 
feet of meeting space), Sunriver Resort in 
Sunriver, Ore., (63,000 square feet) and Pan 
Pacific Hotel Seattle (5,554 square feet).

The Broadmoor, in Colorado 
Springs, Colo., offers all-inclusive 
experiences for smaller groups at 
Cloud Camp and The Ranch at 
Emerald Valley, which are part of 
the resort’s “Wilderness Expe-
rience,” well-suited to corporate 
retreats and those groups looking 
to meet in a low-tech setting. 

“Ranch meals and activities are 
included in the per-person rate and 
fly-fishing and horseback riding are 
two of the more popular activ-
ities at The Ranch,” says Pepper 
Dombroski, director of sales at 
the resort. “The Cloud Camp is 
the same as far as being all-inclu-

sive, but is literally 
perched at the top 
of a mountain and 
includes guided 
hiking, mule rides, 
archery, astronomy 
and more included 
in the fee.”

The Ranch at 
Emerald Valley’s 
sweet spot for 
meetings is 20 to 24 
attendees, whereas 
Cloud Camp can accommodate up to 64 
people, based upon double-occupancy. 

Hawaii’s Travaasa Hana, in Hana, Maui, 
is an experiential wellness resort that offers 
more than 5,000 square feet of flexible in-
door space, plus an additional 10,000 square 
feet of outdoor function space. 

“Travaasa Hana is an idyllic destination 
for small meetings, groups and events 

hosting 10 to 100 guests,” says 
Hubert Aaron, wedding and 

events coordinator at the 
resort. “The remote 

location and tranquil 
atmosphere provide 
an intimate setting 
for group functions, 
allowing for optimal 
participant focus 

during daily agendas and ultimate relax-
ation during downtime.”

Aaron notes that the property offers a “To-
tal Travaasa” package that includes accommo-
dations, three meals daily, unlimited snacks 
and access to all experiential activities.

Additionally, some of Hawaii’s big-name 
meeting properties offer all-inclusive rates, 
including Hilton Waikoloa Village and Sher-
aton Kona Resort & Spa at Keauhou Bay, 
which even include taxes and gratuities. 

Miraval Arizona Resort & Spa is a luxury 
wellness resort in the desert setting of Tuc-
son, Ariz., that incorporates a number of 
activities into its group rate, such as equine 
experiences, mountain biking, drumming 
circles and even group lectures on various 
subjects in the areas of health and wellness.

Vice President of Sales Michael Aylmer 
says that the prop-
erty can accom-
modate groups 
of eight for small 
executive retreats 
and full-scale buy-
outs of up to 200. 
He also mentioned 
the daily resort 
credit–typically 
$150 a day–can be 
negotiated based 
on F&B and total 

group spend.
The Ranch at Rock Creek in Philipsburg, 

Mont., is a luxury ranch resort that offers a 
pricing model to rival the true all-inclusives 
in Mexico, but in a very different environ-
ment, amid a rugged Western landscape. 
Amenities include stocked in-room mini-
bars and twice-daily housekeeping.

“Any of our vast selection of activities can 
be turned into a group activity,” says Kasey 
McNabnay, director of sales at the resort. 
“For example, the group could spend the 
morning at the high and low ropes course 
working on trust and bonding, and then the 
afternoon playing competitive paintball.”

The property features a brand-new 
5,500-square-foot Buckle Barn event space 
that puts an elegant spin on country-style 
receptions.  mf

Buckle Barn, Ranch at Rock Creek, Philipsburg, Mont.

Hard Rock Hotel Vallarta, Nuevo Vallarta, Mexico

Cloud Camp, The Broadmoor, Colorado Springs, Colo.

Travaasa Hana, 
Maui, Hawaii
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